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PERFORMING ARTS
Up with People was founded on the
principle of using music as a means to
communicate with and inspire people.
In each city the cast visits, participants
perform in a vibrant and moving
musical stage show that brings the
community together, highlighting local
partnering organizations and sparking
people to action in meeting the needs
of their communities, countries and
the world.

From a small gymnasium in Nebraska
to a prestigious concert hall in Europe,
even a large arena full of school
children in Thailand, Up with People
participants have performed for diverse
audiences in a wide variety of venues.

Among its historical performance
highlights are four Super Bowl
halftime shows, television broadcasts
in countries around the world, and
performances in Red Square in
Moscow and at the Great Wall of
China. Up with People has
performed for royalty and heads
of state, including Jordan’s

Queen Noor, Pope John Paul Il
King Juan Carlos of Spain, and
many U.S. Presidents.

Recent appearances in the Macy’s
Thanksgiving Day Parade and the
Tournament of Roses Parade —

both viewed by television audiences
numbering in the tens of millions from
150 countries — are evidence of Up with
People’s continued appeal to audiences
both large and small around the world.




COMMUNITY IMPACT Cast members have lifted sandbags during

Social responsibility and dedication to floods in the Netherlands, formed cement

community service are core elements of bricks with their bare hands to build homes

the Up with People program and, as such, in the slums of Manila, sung to residents in

service projects are an integral part of a nursing home in Quebec, and painted over

the casts’ time in each city they visit. By graffiti in Mexico. Others have visited people

giving back through community service in shelters and refugee camps, served the

projects that are not only helpful but also homeless at soup kitchens, even comforted "
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Glohal Educati

GLOBAL EDUCATION
AND PROFESSIONAL
DEVELOPMENT

Each city Up with People visits becomes
a classroom and learning laboratory.
Participants meet with political,
corporate and social leaders around
the globe, visiting regional points of
interest, such as the European Union
and United Nations Headquarters.
The Up with People program offers
truly unique access to opportunities
to develop and refine leadership skills
beneficial to any career or life path.

INTERNSHIPS

Up with People provides a variety of
professional development opportunities,
allowing participants to build skills and
gain valuable hands-on experience in a
real-world setting. Participants interact
with local business and community
leaders and they develop critical public
speaking, presentation and interview
skills through a variety of internships.

While on tour, participants can apply
for those internships to actively assist
staff members responsible for various
aspects of the program. Education
interns, for example, plan, coordinate
and implement community service
projects. Technical interns take on
the task of managing the set-up crew,
overseeing lighting, sound and stage
preparation. Advance Team interns
travel to a city ahead of the cast to
assist staff members in planning,
logistics, marketing and public
relations essential to making

the tour a success. The

opportunities are as diverse

as the participants themselves.

and Professional Development

Internships are available in all areas

of the operation, including marketing
and public relations, merchandise,
admissions, logistics, education, sound
and lighting, dance, band and vocals,
finance, business and more.
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IZ was an
eye—cpenng,
corld-
expanding experience for‘ both of
Zher, even z‘/70a3/7 Zhey re eni/re/y
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COLLEGE CREDIT
Up with People has been redefining

global education for over 40 years.
The Up with People tours are
scheduled to allow students to take
one academic semester — before,
during or after college — to experience
the world in a unique way while
gaining college credit. Up with

People participants often continue
their education earning both
undergraduate and graduate degrees,
and employing their international

and leadership experiences.

Partner universities award
specific academic credit in the
form of equivalent courses

(e.g. Communications 201) or a
semester’s worth of credit for the
full Up with Program program.

Hawai’i Pacific University in Honolulu,
Hawaii and Carroll University in
Waukesha, Wisconsin are universities
with which we currently have

official partnerships. Up with People
also has an affiliation with the
University of Arizona in Tucson.

INDEPENDENT
STUuDY

In addition, based on university CARR
specifications, students have the e
option of setting up an independent

study that can be applied during the

semester long program. Students are

responsible for creating their own

independent study with their home

university if they so desire. Up with

People admissions staff can advise

interested students on the process.
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APPLICATION
PROCESS

Although musical talent and
performance ability are welcome,
individual selection is based on a
personal interview rather than an
audition. Important consideration is
given to character and maturity. To
apply you must be between the ages
of 17 and 29, in good health, a high
school graduate or equivalent and
able to fully participate in all aspects
of the program. Applications can be
completed at our website at
www.upwithpeople.org.

FINANCES

The current program fee investment
is published on our website at
www.upwithpeople.org.

A non-refundable deposit is

required to secure a place in the
program. This payment goes towards
the overall program fee.

Participants raise the funds in all sorts e Need and financial situation and INTERNATIONAL

of ways. Over the years, students status of the individual and family; ALUMNI ASSOCIATION
have realized success through various e Effort that the student has put forth At the conclusion of the Up with People
fundraisers, yard sales, event dinners raising the funds; and program, participants join the

and/or local sponsorships. Please o Merit that the student brings to the

program such as leadership and/or
musical ability.

visit the Up with People website
for creative fundraising ideas that
students have used successfully in

the past. HEALTH
INSURANCE

Participants are encouraged to bring Students are responsible for their
a limited amount of spending money own international health insurance
for souvenirs and personal toiletries. and any other medical expenses

This international network
of friends is often cited by

valuable and enduring
aspects of their experience.

not covered by their policy. Medical
SCHOLARSHIPS

A number of participants receive
scholarships. The Scholarship
Committee reviews applications
based on any one or a combination
of the following:

insurance must provide primary
coverage in the event of an accident.
Proof of insurance must be shown
during registration.

“ VA z‘ra/y ée/fe\/e Z‘/742‘ My c/Q}/S n U é()p /]a\/e Aeen 2‘/76 rmost /Ancrec//é/e
JQ}/S of % edwucational Aac(/ rowund. The value of 2his towr is
oVerwhe/mmj/y eworth every a/o//ar 1/ f'am:/y and I worked so
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The Up with People International Alumni
Association (UWPIAA) was founded when
a group of alumni created the volunteer

organization to promote, encourage
ranks of over 20,000 Up with \&““ A Tro,f, and plan alumni connection,

PeOp'e alumni worldwide. wv}% EJb with m networking‘ programs and

recognition. The UWPIAA
keeps alumni around the
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alumni as one of the most SOC\h world connected. This volunteer

organization is an independent body
with its own mandate. Its goals include
serving alumni worldwide with quality
programs and services; creating
a personal and professional network
among Up with People alumni; and
supporting and strengthening the goals
of Up with People.

To alumni young and old in such

diverse careers as marketing, medicine,
performing arts, teaching, politics and
public service, the worldwide network of
contacts is invaluable.

74 he/ped »e in every way
and affects 1y el/eryda}/ /ife.
Global awareness that I have
S/Iared on a /oca/ Jeve/ /7ere 'y
our youth center has made an
impact on those I mentor.”
Georges Andrade, '98 D

Social Worker with Youth e Luxembourg
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/%zé/fc 5/662,@/‘6 and /edc/erS/I/f
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Jessica Kendra, ’08 A

Pennsylvania, USA

’ 777roa5/7 UWP I was inspired
Zo step owut of 1y comfort zore
and learn aboud other cultures
and cowurtries. This has enabled
e 2o wwork effedi/\/e/y with
clients From arowund the world,
/nc/adug Japan, >’/on3 Kong,
Auwustria and others, Zo érea,é
dowon cultural barriers.”
Ty Jernstedt, '93 E

Leadership Coach e Chicago, USA




'f\ Up with People.

Bringing the World Together

www.upwithpeople.org

www.upwithpeople.org

www.MySpace.com/upwithpeopleinternational
www.facebook.com/pages/Up-with-People/25355753544

World Headquarters
Up with People
1600 Broadway, Suite 1460
Denver, CO 80202
USA
Phone: +1 303 460 7100

Fax: +1 303 225 4649
Toll-Free: +1 877 264 8856

info@upwithpeople.org

www.upwithpeople.org

European Office
Up with People
Avenue de Tervueren 300
B-1150 Brussels
BELGIUM
Phone: +32 2 740 22 40
Fax: +32 27431550
europe@upwithpeople.org
www.upwithpeople.org

Latin American Office
Viva la Gente
Insurgentes Sur 540,
Despacho 203
Colonia Roma Sur
Ciudad de Mexico,
06760 Mexico
Phone: +044 55 2727 8656
www.upwithpeople.org
www.vivalagente.info





